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About Operation Homefront

Building Strong, Stable, and Secure Military Families

Since 2002, Operation Homefront has been proudly serving America’s veteran and military families. Our
organization provides relief and recurring family support programs and services throughout the year to
help these families overcome short-term difficulties, so they don’t become long-term hardships.

Recognized for superior performance by leading independent charity oversight groups, 83 percent of
Operation Homefront expenditures go directly to programs that support tens of thousands of military
and veteran families each year.

Victaria Montenegro

Army Veteran and Purplo Hoort Reciplont

Access the full video here: https://www.youtube.com/watch?v=RgXewCyz 50

DR Waterstone DRiWaterstone is proud to lead this search.
HUMAN CAPITAL https://driwaterstonehc.com/



https://www.youtube.com/watch?v=RgXewCyz_50
https://driwaterstonehc.com/

Mission, Vision, and Values

Mission

To build strong, stable, and secure military and veteran families by improving their financial, emotional,
and social well-being.

Vision
Every military and veteran family is strong and resilient, supported through the gratitude and generosity
of the American people.

Values

* Do What'’s Right: Operation Homefront’s actions must always reflect the best interests of the
military families it seeks to serve.

* Respect Others: Recognizing the multiplicative power inherent in a diverse workforce, Operation
Homefront places a priority on creating a collaborative, trust-based working environment that values
dignity, teamwork, and each individual’s contribution to its collective success.

* Perform With Excellence: Our troops and their families work tirelessly to protect the freedoms we
enjoy daily, and they deserve our very best efforts to support them. To do so, Operation Homefront
must stay focused on its mission, be accountable, and strive to exceed expectations.

* Gratitude: As a conduit by which Americans are able to show their appreciation for all that our
military community does on our behalf, Operation Homefront must reflect this appreciation and be
grateful to all who help us accomplish its mission.

Core Beliefs

* To help our military families in their time of need, for all they have done for all of us in our nation’s
time of need.

* Strong military families make their communities stronger, and these strong communities, in turn,
make America stronger.
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The Opportunity

Operation Homefront Seeks a Strategic Brand Marketing Leader

The Senior Vice President (SVP) of Brand will serve as a key strategic leader reporting directly to the
Chief Revenue Officer (CRO). This role will be responsible for uniting Marketing, Digital
Communications, and Integrated Public Relations business units under a cohesive vision to drive brand
growth and organizational impact. The SVP will be charged with building capacity, fostering cross-
functional collaboration, and accelerating the execution of a newly commissioned brand strategy and
marketing plan.

This leader will develop and champion a clear marketing strategy that amplifies the organization’s
mission, strengthens its competitive position, and aligns with overarching revenue and growth goals. In
addition to shaping the brand and marketing vision, the SVP will oversee the operational build and
strategic integration of marketing initiatives in support of key organizational priorities, including the
launch of new brand positioning and the growth of Operation Homefront’s impactful programs. This
will involve ensuring that the marketing, digital, and IPR functions work in concert to deliver unified
campaigns, support data-driven decision-making, and deliver measurable results. They will also oversee
thought leadership work and public relations efforts, with a specific focus on securing national media
placements and all internal communications.

The SVP will bring a balance of strategic foresight and hands-on leadership to fast-track the marketing
transformation, instill best-in-class practices, and establish a scalable infrastructure that supports long-
term success. This is a pivotal opportunity for a dynamic leader to elevate the brand, energize the
team, and deliver tangible growth in partnership with the CRO and executive leadership.

Responsibilities include:

+» Leading the overarching brand awareness strategy to strengthen the name recognition of Operation
Homefront to support future growth.

¢ Supporting and guiding the Operation Homefront Marketing Team to achieve strategic organizational
goals through measured performance and outcomes.

+¢ Fostering and managing relationships with internal cross-functional teams, external vendors, and
partners.

+* Maintaining a standard of excellence while executing multiple concurrent projects and their
deliverables.
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The Candidate

Experience and Qualifications:

*
°e

Minimum of 10 years leading highly-effective nonprofit marketing teams.

>

K/
*

Demonstrated ability to build a strategic roadmap to guide the multi-faceted Operation Homefront

)

Marketing Team to increase brand awareness and name recognition, which will lead to
fundamental organizational growth.

+* Experience managing relationships with marketing-related vendors and marketing counterparts at
corporate, consumer and retail brands.

¢ Track record of meeting performance goals/KPIs and effectively managing expense budgets.
¢ Close alignment with Operation Homefront’s mission to support military and veteran families.
< Bachelor’s degree required, Master’s degree preferred.

Preferred Skills and Competences:

¢ Experience working in a chapter, regional, and/or national footprint nonprofit.

¢ Knowledge of large-scale fundraising events, fundraising event execution and brand partnership
marketing.

¢ Experience with robust direct mail and digital response programs. Preference for experience with
CTV/DRTV advertising.
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Salary Range: $190,000-$210,000 annually

Location: Remote
Travel: 10% or less
Equal-Opportunity Employer

Operation Homefront provides equal employment opportunities to all employees and applicants for
employment and prohibits discrimination and harassment of any type on the basis of race, color,
religion, age, sex, national origin, disability status, genetics, protected veteran status,

sexual orientation, gender identity or expression, or any other characteristic protected by federal, state
or local laws. This policy applies to all terms and conditions of employment, including recruiting,
hiring, placement, promotion, termination, layoff, recall, transfer, leaves of absence, compensation,
and professional development.

DR/Waterstone has been exclusively retained for this engagement. All first-round interviews for this
position will take place via video conference with DR/Waterstone.

About DRiWaterstone

DR/Waterstone is a women-founded executive search firm recognized by Forbes magazine as one of the
leading executive recruiting firms in the U.S. With a focus on purpose and mission-driven organizations,
we provide executive search and strategic consulting services to help regional, national, and
international clients grow, thrive, and excel.

DR Waterstone DRiWaterstone is proud to lead this search.
HUMAN CAPITAL https://driwaterstonehc.com/



https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/position/svp-brand-operation-homefront/
https://driwaterstonehc.com/

	Slide 1
	Slide 2
	Slide 3
	Slide 4: The Opportunity 
	Slide 5
	Slide 6: Submit your application at: https://driwaterstonehc.com/position/svp-brand-operation-homefront/

