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The Center for Journalism & Democracy at Howard University supports
the teaching and practice of historically informed investigative reporting in
the service of multiracial democracy. Through academic and financial
support, the Center empowers students, faculty, and journalism
organizations at Howard University and across the nation’s HBCUs. The
Center promotes the values of press freedom, racial justice, and public
accountability through research, partnerships, and programming.

For nearly 200 years, the Black press has spoken, written, and delivered
truth to power. Now, under the leadership of Pulitzer Prize-winning
journalist Nikole Hannah-Jones, the Center for Journalism & Democracy
and its students are writing the next chapter of this rich legacy. Housed at
theiconic Howard University, the Center is training the journalists who will
report on the most pressing issues of the day.

To use the unique and necessary traditions of the Black press to influence
and shape the American press in ways that advance racial equality and
justice, hold power accountable and strengthen U.S. democracy.

From the early
days of this
nation, brave and
intrepid Black
journalists have
investigated and
exposed the
realities of life in
America. We've
pushed and
provoked
authority. With
fortitude and
fearlessness, we've
revealed an
America that many
did not want
uncovered.
Trailblazers like
Ida B. Wells-
Barnett, Mary Ann
Shadd Cary,
Charlotta

Bass, and Robert
Sengstacke Abbott
showed us how.
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Championing journalists and stories that take a
holistic, comprehensive, and unflinching look at the lDeeply ROOted’
most pressing issues of ourtime. Historically Informed
+ Committed to investigating powerful people and
institutions and fostering the difficult and necessary Q.UHCGHSOFGd &
conversations that bring us closer to the greatest U .
nafrad

ideals of American journalism and democracy.

< Focused on developing, supporting, and deploying 8 Committed to
the next generation of investigative journalists. :
HBCU Investment
«» Strengthening media credibility by developing and
supporting journalists who push back and challenge 4 Sh . . .
Shitting Civil

mainstream narratives in pursuit of truth and justice.

++ Collaborating across industries, disciplines, and DISCOLH‘SG

geographies to create comprehensive

understandings of the issues and institutions 5. Interdi sciplinary
challenging our democracy and how to address .
these challenges through investigative journalism. Collaborahon
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Communications Manager

The Center for Journalism & Democracy at Howard University seeks a strategic and creative
Communications Manager to shape how the Center’s work is shared with the world and ensure
its impact reaches students, faculty, journalists, and the broader public. Reporting to the Executive
Director, this role will serve as a key member of the Center, driving the development and execution
of a strategic communications vision that elevates the Center’s profile, engages target audiences,
and amplifies its mission.

The Communications Manager will lead efforts to create and implement an integrated
communications strategy thatincludes digital media, public relations, content creation, and brand
development. This individualwill manage messaging across platforms, produce compelling
storytelling, and build relationships with media, influencers, and partners to strengthen the
Center’s position as a national leader in pro-democracy journalism.

The ideal candidate is a creative, detail-oriented communicator who thrives at the intersection of
strategy and execution. They will bring expertise indigital communications, media engagement,
and audience growth while demonstrating the flexibility to work across channels and with multiple
stakeholders.
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Key Responsibilities

STRATEGIC COMMUNICATIONS & MEDIA RELATIONS

++ Collaborate with leadership to define public relations goals and execute communication strategies.

+»+ Cultivate relationships with reporters, editors, and influencers covering democracy, journalism, and social
justice to secure impactful media coverage.

«» Draft press releases, pitches, fact sheets, and ghostwritten op-eds tied to relevant news and trends.

+»+ Serve as the primary point of contactfor media inquiries, ensuring coordinated and consistent messaging.

+» Track and analyze media coverage to measure impact, visibility, and public sentiment.

DIGITAL STRATEGY & CONTENT CREATION

+» Lead the redesign and maintenance of the CJD website to ensure a dynamic, user-friendly platform.

+» Develop and manage a content calendar for digital and social channels, aligning with key events and
initiatives.

+» Create engaging multimedia content—including graphics and video—to enhance online presence.

“* Implement audience growth strategies and use analytics to refine digital communications and
engagement.

STAKEHOLDER & COMMUNITY ENGAGEMENT

+» ldentify and tailor messaging for target audiences, including students, journalists, educators, and
community organizations.

+» Engage national and community-based organizations with shared interests to expand the Center’s reach.

++» Coordinate the production of the monthly newsletter and oversee the development of the annual impact
reportin partnership with leadership.

++ Design and deliver external communications and impact reports for key stakeholders.

EVENTS & CAMPAIGN SUPPORT

¢ Lead communication strategies for CJD national events, including media outreach and promotional
campaigns.

++» Manage the creation of event collateral, video graphics, and other promotional materials.

+»+ Coordinate with external partners to execute media and digital strategies for conferences and training
programs.
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The Candidate

CORE COMPETENCIES & QUALIFICATIONS:

+» Ability to communicate clearly and persuasively, both orally and in writing, with a wide range of
audiences.

+»+ Strong attention to detail and organizational skills with the ability to manage multiple priorities.

¢+ Discretion and sound judgment in handling sensitive information while maintaining a high level of
confidentiality.

++» Collaborative mindset with the ability to build and maintain effective working relationships across
functions, levels, and departments.

+» Experience navigating policy requirements within an academic institution.

+» Openness to giving and receiving constructive feedback to support professional growth.

%+ Passion for and familiarity with HBCU student populations and culture.

MINIMUM REQUIREMENTS:

¢ Bachelor’s degree in communications, journalism, public relations, or a related field, with at least three
years of experience in communications, digital media, or public relations, preferably within the nonprofit
or journalism sectors.

+» Strong writing and storytelling skills, including experience with press releases, op-eds, and digital
content creation.

+»+ Proficiency in social media management, including audience engagement and analytics tracking.

+»+ Familiarity with website maintenance and content management systems; graphic design and video
editing experience is a plus.

¢ Strong project management skills and the ability to manage competing priorities in a fast-paced
environment.

+»+» A demonstrated passion for journalism, democracy, and social justice.
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To learn more and apply, please visit:
https://driwaterstonehc.com/position/communications -manager-cjd

Salary Range: $60K - $92K annually
Location: Washington, D.C.

All first-round interviews for this position will take place via telephone/video conference with
DRiWaterstone.

DRiWaterstone Human Capital is an executive search and development consulting firm that recruits
senior leaders and works with them to build talented teams, create bold strategic plans, and design
powerful fundraising programs.

Howard University is an Equal Opportunity Employer. All applicants are expected to uphold the
University’s core values, which include diversity and inclusion. All staff treat people with dignity and
respect by being fair and consistent. We demonstrate an open-minded approach to understanding
people regardless of their race, gender, age, national origin, religion, ethnicity, disability status or
other characteristics. We show respect for the beliefs and traditions of others; encourage and
promote practices that support cultural diversity; and discourage behaviors or practices that may be
perceived as unfair, biased, or critical toward people with certain backgrounds.
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